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they directly satlsfy mnate psychologlcal
‘needs.

Personal growth, community involvement,
emotional intimacy and relationships are
usually defined as intrinsic goals.
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~ - tand -self-actuallzatlon)
_ In the opposite situation, when extrinsic

goals become particularly strong and out

of balance with intrinsic ones, then

negative well-being consequences are |
Ilkely to! appear (‘such as depressmn and




Carv ri“and ':Balrd (1998) have argued that the
negative relations of extrinsic goals are a
function of the fact that people typically report

feeling contro_lle_d and insecure while
pursuing extrinsic goals.
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during eve'ryday aC’[IVItleS“
|n this study we are focused on question

whether particular kinds of intrinsic goals
are more Iikely to result IN more
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Sell Cl‘pants syste'matlcally reconstruct
situations of the preceding day and report

about motives and feelings connected to
each event or activity.
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.} edonic an'dr Eudaimonic Motives for
Activities (HEMA)

Huta V., & Ryan, R. M. (2010). Pursuing Pleasure or Virtue: The Differential and
Overlapplng Well-Being Benefits of Hedonic and Eudaimonic Motives. Journal of
Happiness Studies, 11, 735-762.
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Each aspiration had two dimensions:

— a) Personal importance

— b) Degree of asp|rat|on attainment ,
~A ratlQreﬂecting the anference _betweern (a)y and (b) b
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5 .-_;-‘J'zHgéddn'iC'feélings (pleasure, h'appin'eSs, contentment)
— Eudaimonic feelings (engagement, interest, enthusiasm)
— Negative feelings (anger, fear, sadness)

HEMA and BEST were reported repeatedly during the DRM part of
the study and then aggﬁggated Into one mean score for each

partlc:LpaQt




Procedure:

Participants were first asked about their
asplratlens durm*gan mterwew Afew days
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DRM

" Procedure:
Respondents filled out an on-line
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Moreover, holding community goals as important
led to more eudaimonic and generative motives.

Again community involvement aspiration had no
Impact on hedonic indicators.

Flndlngs suggest thahseparate analyses of dlfferent
e |nS|c gealsaress_ " - -'
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